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Sony Australia Limited

33/39 Talavera Rd, North Ryde NSW 2113
Phone:	 02 9887 0550	 Fax: 02 9805 1175
Contact: Keith Bate, National Business Development Manager - 
Tertiary Education - Mob: 0424 104 505 
Email: Keith.Bate@ap.sony.com
www.sony.com.au/government

STAND 3
Cambridge University Press Australia and New  Zealand

Private Bag 31, Port Melbourne, VIC 3207
Phone:  03 8671 1405  Fax: 1800 110 521 (Tollfree Australia)
Contact: Stephanie Bramante, Academic  
and Professional Marketing Coordinator
Email:  sbramante@cambridge.edu.au
www.cambridge.edu.au

STAND 5
Cengage Learning Australia
Level 7, 80 Dorcas St, South Melbourne VIC 3205 
Phone: 	 03 9685 4233 
Contact: Susannah Bowen 
Email: Susannah.bowen@cengage.com 
www.cengage.com.au

STAND 6
Emerald Group Publishing Limited

Howard House, Wagon Lane, Bingley BD16 1WA UK
Phone:	 +44 1274 785 049    Fax: +44 1274 785 244
Contact: Ruth Young
Email: ryoung@emeraldinsight.com 
www.emeraldinsight.com

STAND 8
McGraw-Hill Education Australia & New Zealand

Level 2, 82 Waterloo Rd, North Ryde NSW 2113
Phone:	 02 9900 1846	 Fax: 02 9900 1986	
Contact: Elisaa Rogers, Marketing Coordinator  
Higher Education Division
Email: elissa_rogers@mcgraw-hill.com
www.mcgraw-hill.com.au

CORRECT DISPLAY OF THE SONY LOGOTYPE

1. Correct display form:
 The Sony logotype should be displayed in the correct form.

2. Single colour display:
 The Sony logotype should be displayed in a single colour.
 Diaplay the Sony logotype in a single colour, using one of the corporate colours
 (Sony Blue 90, Sony Light Grey 90, Sony Dark Grey 90, Black, White, Silver)

3. Isolation zone:
 The Sony logotype should be surounded by ample space.
 Under certain circumstances, where it is difficult to maintain that space, the
 following minimum isolation zone must be observed:
 7mm space on all sides of the Sony logotype.

4. Independent display:
 The Sony logotype should be displayed independently.  Do not combine the logotype
 with elements such as product name logotype, graphic elements or slogans.

5. Clarity against a background:
 The Sony logotype should be displayed prominently against a simple background
 that allows the logotype to be easily recognisable.

HOUSE MARK, TRADEMARK

House Mark: with no 

The Sony logotype is used as a house mark on stationery, signs, and other items.  
In these instances, it is not used as a registered trade-mark and therefore should not be 
accompanied by an         symbol.

Trademark: with 
The Sony logotype is used as a trademark on products, packaging, advertising and other items.  
In these instances, the        symbol should be used to indicate that the logotype is a registered. 
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COMBINED WITH 
ANZAM 2009

Sustainability Marketing 
A Global Perspective
Frank Belz, Technical University of Munich
Ken Peattie, Cardiff University

ISBN: 9780470519226  306pp  Pb  2009

Sustainability Marketing: A Global Perspective provides a new sustainability-
oriented vision of marketing for the twenty-first century. It has a consumer
marketing focus with an emphasis on integrating sustainability principles into
both marketing theory and the practical decision making of marketing managers.
The book shows how the complexities of sustainability issues can be integrated
into marketing decisions through a systematic step-by-step approach. 

Sustainability Marketing: A Global Perspective is ideally suited to both students
and practitioners at many different levels and disciplines including marketing,
business and sustainability or environmental management. 

A comprehensive package of supplementary materials is available at the text
website - www.wileyeurope.com/college/belz

Brief Table of Contents:
Part I: Understanding Sustainability and Marketing 
Chapter 1: Marketing in the 21st Century 
Chapter 2: Framing Sustainability Marketing Management 
Part II: Developing Sustainability Marketing Opportunities 
Chapter 3: Socio-ecological Problems 
Chapter 4: Sustainable Consumer Behaviour 
Part III: Developing Sustainability Marketing Standards and Strategies
Chapter 5: Sustainability Marketing Values and Objectives 
Chapter 6: Sustainability Marketing Strategies
Part IV: Developing the Sustainability Marketing Mix 
Chapter 7: Customer Solutions 
Chapter 8: Communications 
Chapter 9: Customer Cost 
Chapter 10: Convenience 
Part V: Developing the Future of Sustainability Marketing
Chapter 11: Sustainability Marketing Transformations 
Chapter 12: Reframing Sustainability Marketing 

Request your inspection copy at 
www.wileyeurope.com/college/belz
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Tilde University Press
PO Box 72, Prahran VIC 3181
Phone:	 0414 976 966	 Fax: 1300 880 936	
Contact: Rick Ryan, Sales Manager
Email: rick@tup.net.au
www.tup.net.au 
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Oxford University Press
253 Normanby Rd, South Melbourne VIC 3205
Phone: 	 03 9934 9179	 Fax: 03 9934 9100
Contact: Jess Howard, Assistant Marketing Manager
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www.oup.com.au
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www.stratxsimulations.com
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Research for Libraries
Level 46, 2 Park Street, Sydney NSW 2000 
Phone: 02 8705 6949	 Fax: 02 8705 6901
Contact: Robert J. Dickson, Academic & Libraries  
Development Director - Asia Pacific Region 
Email: rdickson@r4l.info 
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Footprint Books Pty Ltd
1/6a Prosperity Parade, Warriewood NSW 2102
Phone: 02 9997 3973 	 Fax: 02 9997 3185
Contact: Kate 
Email: KateOR@footprint.com.au
www.footprint.com.au
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Pearson Education Australia
Locked Bag 507, Frenchs Forest NSW 2086
Phone:	 02 9454 2257	 Fax: 02 9453 0073
Contact: Kaitlin Stott, Marketing Coordinator, Higher Education Division
Email: Kaitlin.Stott@pearson.com.au
www.pearson.com.au




