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CORRECT DISPLAY OF THE SONY LOGOTYPE

1. Correct display form:
 The Sony logotype should be displayed in the correct form.

2. Single colour display:
 The Sony logotype should be displayed in a single colour.
 Diaplay the Sony logotype in a single colour, using one of the corporate colours
 (Sony Blue 90, Sony Light Grey 90, Sony Dark Grey 90, Black, White, Silver)

3. Isolation zone:
 The Sony logotype should be surounded by ample space.
 Under certain circumstances, where it is difficult to maintain that space, the
 following minimum isolation zone must be observed:
 7mm space on all sides of the Sony logotype.

4. Independent display:
 The Sony logotype should be displayed independently.  Do not combine the logotype
 with elements such as product name logotype, graphic elements or slogans.

5. Clarity against a background:
 The Sony logotype should be displayed prominently against a simple background
 that allows the logotype to be easily recognisable.

HOUSE MARK, TRADEMARK

House Mark: with no 

The Sony logotype is used as a house mark on stationery, signs, and other items.  
In these instances, it is not used as a registered trade-mark and therefore should not be 
accompanied by an         symbol.

Trademark: with 
The Sony logotype is used as a trademark on products, packaging, advertising and other items.  
In these instances, the        symbol should be used to indicate that the logotype is a registered. 
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COMBINED WITH 
ANZAM 2009

10:	 RELATIONSHIP Marketing

 

11: 	RESEARCH METHODS*

 

12: 	Retailing, Pricing AND 			 
	 PERSONAL SELLING			 
 

13: 	SERVICES MARKETING

14: 	STRATEGIC Marketing  			 
	

15: 	SUPPLY CHAIN MANAGEMENT, 		
	L OGISTICS AND e-BUSINESS* 
 

16: 	SUSTAINABLE and Social 			 
	 Marketing*

17: 	Tourism, SPORTS AND ARTS			 
	 Marketing* 

2009 Track sponsors


